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The Permeation of Ethical Values into the Core of Science

Taking the Commodification of Academic Research as Example

HONG Xiu CAI Zhong
( Department of Philosophy Nanjing University Nanjing 210023 China)

Abstract: Concerning science and ethics domestic scholars are mainly limited to the outside of science or the con—
text of discovery ( such as the choice of problems the application of results) . This research approach results from
the professional apolitical and purely epistemological philosophy of science in the 1960s which removes ethical
values from the context of justification. However the connotation of science has changed dramatically with the com—
modification of academic research since 1980s. Economic benefits permeate into the whole process of scientific re—
search including the core of science ( such as the selection of data the setting of methods the evaluation of re—
sults) as a result ethical issues become more evident and ethical values should play a legitimate role even at the
core of science. In the above — mentioned conditions philosophy of science must expand its traditional concept of
rationality and focus on the dual dimension of cognition and value ( political economic and ethical values etc.) in
order to maintain its explanatory power and normative effect.

Key words: ethical values; the core of sicence; commodification of academic research; significant truth
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